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EXECUTIVE SUMMARY
	
Content leader with 20+ years of experience aligning business goals with corporate storytelling. Expert in content strategy, copywriting, creative operations, content governance, and editorial management for Fortune 500 and mission-driven brands including Mattel, Western Digital, Cedars-Sinai, and Lakeshore Learning. Certified Google AI Professional 2026.

CORE COMPETENCIES
	
Content Strategy | Content Governance & Audits | Editorial Planning | Creative Operations & Budgeting | 
Brand Voice & Messaging | Copy, Script & UX Writing | SEO & Analytics | YouTube Strategy | AI Workflow & Integration 

CAREER HIGHLIGHTS
· 63% YouTube Subscription Increase: Western Digital Channel overhaul delivering subscriber and engagement growth.
· $20M Website Redesign: Cedars-Sinai Audits, content strategy, copy & UX writing oversight for 16,000-page website.
· 14% YOY Sales Growth: Mattel’s Masters of the Universe Content strategy and creative for DTC product subscription.
· 10% Capacity Recovery: Lakeshore Learning Assessed and evolved copyediting/proofing process for better efficiency. 

PROFESSIONAL EXPERIENCE
Golden Summit Media | Content Partner	2006–Present | Long Beach, CA
Content and creative agency delivering brand voice, content strategy, governance, workflow design, creative development, and editorial management. Includes nine years as Content & Creative Director contracted with Mattel from 2006 to 2015, listed below. Additional client work includes Cesar Milan “The Dog Whisperer” (2013), Guidance Solutions (2018), SADA (2020), and iPost Sports (2026). 

Lakeshore Learning | Editorial Director	2020–2025 | Carson, CA
Led a high-performing team of 15+ writers, editors, and strategists to create content for the education industry’s top learning materials brand. Oversaw editorial development across all customer touchpoints, including e-commerce, digital marketing, packaging, social media, retail, rewards, experiential, and educational products.

Western Digital | Sr. Manager, Product Communications Strategy	2019–2020 | Irvine, CA
Oversaw product content strategy and PR reporting for global brands Western Digital, WD, and G-Technology, creating content marketing programs and assets across consumer, data center, gaming, surveillance, and media verticals. Partnered with stakeholders to drive GTM readiness, using performance data to report and optimize impact across multiple channels.

Perficient Digital | Sr. Agency Manager, Content Strategy	2017–2018 | Irvine, CA
Engaged to lead content strategy and editorial delivery for a $20M website transformation project at Cedars-Sinai, an internationally renowned non-profit academic medical center. Developed content plans, UX strategy, and governance, and managed a five-person editorial team. Partnered closely with cross-disciplinary teams and executive leadership.

Western Digital | Sr. Manager, Content Marketing & Engagement	2015–2017 | Irvine, CA
Managed content development for e-commerce, marcomm, and product launches, including websites, retail, Amazon A+ pages, and social media. Built the in-house creative studio and led production and messaging systems to scale content across global markets. Collaborated with localization teams to ensure cultural and brand alignment.

Mattel | Content & Creative Director (Contract-Golden Summit)	2006–2015 | El Segundo, CA
Nine-year engagement driving content strategy, creative direction, and copywriting for Mattel brands including Hot Wheels, and Masters of the Universe, as well as licensed entertainment partners Disney, DC Universe, Ghostbusters, WWE, and more. From 2006–2009, worked as a contract content writer building multi-channel storytelling; from 2009–2015, served as Content & Creative Director for MattyCollector.com, Mattel's multi-brand, adult collector e-commerce platform. 


TOOLS & PLATFORMS
AI: ChatGPT, Claude, CoPilot, Gemini 
SEO: Google Search Console, Moz, Screaming Frog
Analytics: Google Analytics, Cision, Meltwater, Sprout Social, Brandwatch 
Collaboration: Slack, SharePoint, Microsoft Teams
Content Performance: Hotjar, Crazy Egg
Creative: Adobe Creative Cloud, Figma, InDesign
Productivity: Microsoft Office Suite, Google Workspace
Project Management: Asana, Jira, Smartsheet, Workfront, Microsoft Project
Publishing: GatherContent
Style Guides: AP, Chicago Manual of Style, Merriam-Webster
Video: YouTube Studio

CREDENTIALS
· Google AI Professional Certification 2026
· Columbia Business School Digital Marketing Certificate 2020 




